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cellent chance to meet as many peo-
ple as we could and promote our 
brand,” says Aruna.

Other big names who have worn 
Aruna Seth shoes include Princesses 
Eugenie and Beatrice, Paris Hilton, 
Pixie Lott, Amanda Hol den and Gold-
ie Hawn. Aruna believes one of the 
biggest attractions of her shoes is that they pro-
vide style and plenty of comfort.

“Our shoes are glamorous yet comfortable for 
all-day wear, with cashmere-like comfort for feet. 
Goldie Hawn wore the Aruna Seth Cinderella 
shoes covered with 3,000 Swarovski crys-
tals peeping out from under her beautiful 
black dress to a film premiere in New York. She 
was super impressed with the comfort factor 
and said, ‘the minute I put them on I did not 
want to take them off. They were so comfort-
able.’ For evening shoes, that’s saying a lot.”

When Aruna is asked who else she would 
like to see wearing her creations, the two 
who come to mind are Bollywood star Pri-
yanka Chopra and newly married royal 
Kate Middleton, whom she says has an el-
egant sense of style and looks amazing in a 
bit of sparkle.

Talking of sparkle, Aruna’s best-selling item 
is her signature butterfly shoes, which are par-
ticularly popular with brides. In fact, they have 
sold so many that a range of matching brooches 
have been designed and other accessories like 
butterfly hairbands and bags are on the way. 

“The butterfly style has become so popular 
that we now have the shoe available in five dif-
ferent heel heights (from flat to platform), in a 
range of materials from patent to leather 
and in all different colours from fushia, 
royal blue and ivory to nude and me-
tallics. We have some new colours ar-
riving soon – one of the shoes will be 
in a coral shade, which is a colour I 
love,” she says.

Although Aruna likes to be crea-
tive with designs, the emphasis is 

on developing a classic brand 
and timeless shoes that will stay 

with the owner for a long time. 
“We’re experimental but we 
like to keep our brand classic. 

We keep many of the 
style and shapes in 

continuous produc-
tion because we 

spent a long time 
developing the lovely 

curve on the heels 
which elongates the foot, 

and our peep-toe style 
has been delicately de-

signed not to show too 
much toe cleavage. 

We tend to experi-
ment with new 

colours and fabrics though; for example, a leopard 
print version of the cerise wedge was well received 

and had a lot of attention.”
She doesn’t mind admitting being inspired 
by her south Asian heritage and said that 
India, in particular, has a strong influence 
on her designs.

“The colours and crystals are so vivid in 
that country that you can’t help but think 
about them when you design. I’ve created 

a few striking red and gold shoes that were 
influenced by India.”

Another major influence in Aruna’s life are the international 
destinations she visits and that is why she is constantly draw-
ing new ideas in a notepad during her travels. Creativity for her 

is taking inspiration from her surroundings, 
which ranges from socialising at high-profile 

parties to visiting exotic places.
 “An example of a ‘location’-inspired shoe 

is the Antonia, following a brief visit to Porto 
Fino. The design was screaming to be created 
to complete a shoe-lover’s vacation, the em-
press of all summer sandals, with Swarovski 
crystal trim, gold nappa leather and a crys-
tal butterfly, the perfect day-to-evening 

shoes to match the ideal gold kaftan.”
To ensure her shoes adhere to the stand-

ards of luxury expected, each design is pro-
duced only in small quantities. Aruna sources 

top-quality embellishments and only uses the 
finest materials on every shoe. All the crystals 
are Swarovski elements, the lace is sourced from 
Chantilly in France and the highest-grade ribbon 
in the world is bought in from Brazil. Aruna and 

her team travel to trade shows across 
the world to seek out the best-quali-
ty materials.
Having 35 stockists around the 

world ranging from Beverly Hills in Los 
Angeles to Italy and Moscow 
isn’t going to stop the ambi-
tious young woman from grow-

ing her empire further. There are 
plans to focus more heavily on the 

Indian market this year and she 
wants to expand into north America, 

Asia and Russia as well as set up a 
stand-alone store in London. She will 
also be diversifying into other areas of 

high fashion and also plans to 
launch a small line of silk scarves 
to complement the shoes.

“We are looking to make more 
headway into the US market so we will be out there ready for 
celebrities to wear our shoes to the Golden Globes, Oscars and 
Vanity Fair party,” she says.

In terms of her personal style, Aruna isn’t an impulsive shop-
per and invests in classic styles that will last. She loves the Blue-Blue-

marine and Valentino brands 
because of their exquisite, 
feminine and rich designs. 
Like many women, Aruna 
also loves the timeless 
Chanel-inspired designs.

“I love Coco Chanel’s 
sense of style – they are 
simple and comforta-
ble to show off my 
beautiful shoes. A little 

black dress is one of the 
main staple pieces in my 

wardrobe. I invest in time-
less pieces of clothing I love 

that last.”
Aruna finishes off by telling 

EE what will be hot in the world 
of shoes. “We are gearing up for 
Autumn Winter 2012 here at the 
moment. I would definitely say 
we are loving the shoe boot. We 
feel this is a winter staple that is 

great to jazz up any of your outfits, jeans or dresses. 
We have designed a gorgeous creamy leather black 
shoe-boot – it even has a detachable crystal butterfly 

strap so you can dress the boot up or down.”

Log onto www.aruna 
seth.com to find 
out more about 
Aruna and her 

shoe designs.

TOO often people 
are so concerned 
with the latest 
trends, products 
and methods of 
styling that they will 
often forget the ba-
sics of essential hair 
care. That is why I 
have decided to give 
you my 11 basic 
rules for good hair.

Eat properly: Drinking plenty of water and 
eating a good diet, rich in protein, is vital for 
strong and healthy hair. Eat high-quality 
protein such as meat, fish, poultry, eggs and 
nuts. Also make sure there is plenty of iron 
in your food and cut down on cholesterol, 
alcohol and fats.

Use the right products: Find the products 
suited to your particular hair type and spe-
cific problem that you want to fix. This will 
not only make them more effective, but will 
also mean achieving the healthier hair you 
want a lot quicker.

Shampoo and condition: Shampoos work by 
cleaning hair of dirt and oil. Picking the cor-
rect shampoo is all about the ingredients. 
Using large amounts of shampoo is not bet-
ter – all you need is a less less than a 50p-
sized dollop, perhaps a bit more if you have 
long hair. You also don’t need to ‘rinse and 
repeat’ if you did a good job the first time 
around. Conditioners protect your hair from 
heat damage and harsh brushing. Many 
conditioners have moisturising agents that 
coat hair, leaving it tangle-free. 

Washing routine: Find what the right wash-
ing technique is for your hair and stick to it. 
Everything from frequency and products to 
water temperature should be taken into ac-
count when determining the right routine.

Read the instructions: Make sure you read 
the enclosed instructions on a product care-
fully before using it and remember that they 
may vary according to different brands. This 
rule should especially apply to colouring 
hair at home. Remember, guesswork may re-
sult in disaster.

Wet and dry: To minimise breakage, make 
sure your hair is thoroughly wet before ap-
plying shampoo and is properly dry before 
using a brush.

Dry properly: Always towel-dry your hair 
thoroughly after washing. This will not only 
save time, but will prevent heat damage to 
your hair caused by excessive hair drying.

Brushing and combing: The higher quality 
of your hairbrush, the healthier your hair. 
The best brushes have rubber bases with 
boar’s head bristles which allow them to flex, 
cutting down on the damage to your hair. Al-
so never ever use a brush to comb out wet 
hair. That’s why they call it ‘combing out’ – a 
wide-toothed comb is the only thing you 
should use on wet hair. 

Know what suits the shape of your face: Al-
though height and weight play an important 
part, the shape of your face will help deter-
mine the best hairstyle for you.

Trim: Getting hair trimmed on a regular ba-
sis (approximately once every two 

months) is important for healthy 
hair growth.

Ask for advice: Whether 
it’s about a new hairstyle, 
products or health issues, 
don’t be afraid to ask for 
advice from a profes-

sional if you are unsure about anything.

Good hair rules
Celebrity stylist Asgar is at Daniel Galvin Hair Salon, 

58-60 George Street, London W1U 7ET

Who is your fashion idol?

Eva Longoria has an ex-

cellent sense of style. She 

chooses exquisite outfits 

with a subtle sparkle for 

events yet still looks refined 

and polished when she is 

wearing casual maxi dresses 

in the day time. 

What is the basic thing that 

you keep in mind when 

dressing up?

I love to look classically 

dressed but like to in-

ject the wow factor 

too. That is why I 

have designed 

shoes which 
are clas-

sical but with that extra 

bit of sparkle to top the 

look off.

What are your favourite 

colour codes?

I love classic primary col-

ours that will stand the test 

of time such as navy, white, 

black and red. 

One thing that you love 

about designing shoes?

The satisfaction I get 

from seeing someone 

wear a pair of my shoes 

and sending an 

email thanking 

me for the 

designs.
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